w o
T ok o
T T i
S =
3 O WE
° N 2
X
.
LI
< 1o —_
o B
W oo X
£} AR
oy T ,DF
bp 0
= 3O
0 )
o KO
TE3
< M ~
oy o
5 . AR
! W XA
o]
2 7 M
S N O
5 = X
~ T
M <2 Nro
SN e
2 gl
A= m
oy %o T
B
[N}
=
m
=
=<
N
=
010
——
=
=0
g0
—_
o ™
qor| MO
— KO
__A m.c
no
0| o
oFJ
OF
RO
~
1)
H
mJ
~
—
=)
~

=

L A o=

o

2oy 248ks7] golsivta 4

s

]

%

TEF 2

ol
G-

olo

304

%

o]

o

g

ol 27}

5]

D o] =9 7%

24

=
o

(SNS, Social Network Service)

Ea

g ALS] BA AMH]

oF

S

A

o theh

c‘,l_

IS

4

| Wbt EAlek o8

]

2) 7R & A zAFA =

407

&

Fol

)

QB 713 JRA)E, %9 AR A ZH(social capital)®] oA HaL

gahA 2. (203%)

2 ‘o

of AX I YA BTl P

o 2A

=
=]

o
=

it

NER

[z ]
1

D A2

ME g2k 24 el 4 HEHAY o] a4

H
10°

pase)

J

o] af

L
s

WFF9o) %]

93], AA, A3

2 v

a3

ofgh oo o

=+
=

o] A

(20%1)

ARHAA AR EAHE

3 A o




